5 Things Your Small Business Website Needs

to Engage Your Customers
by Eryn Willard

You have eight seconds to capture a visitor’s attention on the web once they arrive at
your site. Creating a website that keeps viewers’ interest may sound daunting, but it
doesn’t have to be if you keep these tips in mind.

1. First and foremost, an inviting interface is key. A ton of bells and whistles aren’t
necessary — a clean, well-planned layout will help your potential client decide
what to do after landing on your home page. Be sure that your site’s navigation
is obvious to the viewer.

For example, 37signals — a small, but well-known business — places the bulk of its
navigation in the main body area of its home page in the form of large buttons with
explanations. The company’s secondary navigation items appear at the top of the
page, while other relevant items appear “below the fold.”
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2. In doing this, the call to action is clear to the visitor. You want to encourage your
potential client to do something—call you for more information, explore your
product or service offerings, download a white paper. Think of your home page
like a magazine cover, and draw them in. Our example shows several calls to
action (A is an invitation to learn more, and B & C link to products).

3. Your story also plays a substantial role in engaging people on the web. This
should be obvious not only in your copy, but in the accompanying visuals. What
makes your business unique? What do you do better than anyone else? What is
the culture of your company? Use your story to set your business apart from your
competitors. Remember, you have eight seconds before a visitor decides to
leave—they can’t read very far in that short amount of time.

4. Your small business site needn’t be too deep, so long as your site map includes
the following pages: Home, About Us, FAQ (or advantages of your product or
service), Testimonials or Client List (see D in the example) and Contact Us. An
extra page you may consider adding is a “gimme” page, sometimes called
Resources or Downloads, where you offer your visitor a take-away such as a
white paper.

5. Lastly, every page on your site should have a footer. A basic footer, which runs in
small type along the bottom of your page content, contains your business’
contact information (address, phone number, generic email) and copyright
details. An expanded footer can include links to your privacy notice, disclaimer,
terms of use, site map, or social media sites.
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